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Written by Victor O. Schwab, a marketing and advertising legend with 44 years of career experience, How to Write a Good Advertisement: A Short Course in Copywriting gives tested, common-sense guidance on every aspect of copywriting.
The book was originally published in 1962, but the lessons are still as valuable and as valid today as when first published. It is a must-read for anyone who wants to write powerful advertisements that will make people see, read, and act upon them, that is, to go out and demand the product or service advertised and no other.
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